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We help like-minded brands make their next big move through game-changing ideas
- Our mantra: Big ideas, not big budgets, create amazing communication

- What we do: Uncover insights, invigorate brands, and over-deliver originality

- �How we do it: Speed, passion, and collaboration that blurs the lines between agency and client, departments  
and stakeholders, while inspiring all toward the common goal of pursuing the unexpected

- �Who we are: Minority-owned RCCO has been in business since 1980 with long-term client-agency relationships  
of no less than 8 years

- Our experience: National and regional legacy brands

RCCO SNAPSHOT 
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PUTTING A FACE ON THE IDEAS

MARCOS HERNANDEZ 
CEO/GROUP CREATIVE  DIRECTOR 

MARCOS@RC-CO.COM 
210-422-8397

RON MELONI 
SHOPPER MARKETING 

CD

ROGER CHRISTIAN 
CCO/FOUNDER 

MARISA PARKER 
VP OF STRATEGY

ADRIAN RAMOS 
CD/MANAGING PARTNER

YOUR CONTACTS
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RCCO SERVICES

STRATEGY
• BRAND, CREATIVE, CONTENT STRATEGY

• BRAND CHARACTER DEVELOPMENT

• BRAND VOICE

• BRAND POSITIONING

• DIGITAL STRATEGY

• �AUDIENCE IDENTIFICATION 
(CLUSTERING, SEGMENTATION, 
OPPORTUNITY SIZING)

• GAP ANALYSIS

• PATH TO PREFERENCE/PURCHASE

PRODUCTION &  
EXECUTION
• BROADCAST & PRINT PRODUCTION

• DIGITAL & INTERACTIVE  
	 CONTENT DEVELOPMENT

• �DIGITAL DEVELOPMENT 
(EMAIL, WEBSITES, BANNERS,  
	LANDING PAGES)

• PHOTOGRAPHY & VIDEO

• PRINTING & FULFILLMENT

CREATIVE
• �BRANDING, DEVELOPMENT  

(VISUAL IDENTITY & BRAND STANDARDS)

• CAMPAIGN DEVELOPMENT 
	 - 	TRADITIONAL 
	 -	 DIGITAL 
	 -	 SHOPPER MARKETING

• CONTENT 
	 - 	WEB 
	 - 	SOCIAL MEDIA 
	 - 	STREAMING

•	 EVENTS & PRODUCTION

	

MEASUREMENTS
• MARKET RESEARCH (SECONDARY,  
	 SYNDICATED & PRIMARY)

• BRAND HEALTH

• CAMPAIGN PERFORMANCE ANALYSIS

• DIGITAL ANALYSIS & PERFORMANCE

• SALES ANALYSIS

• LEAD GENERATION

FULL LIST OF AGENCY SERVICES
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SHOPPER MARKETING – COCA COLA / SAM’S CLUB

Receipt Messaging 
(Pre-Shop)

For more than 12 years, RCCO designed and implemented integrated in-store and shopper marketing 
campaigns for multiple Coca-Cola Company customer teams, including Walmart and Sam’s Club. Our 
approach was different than what Coca-Cola shopper marketing had experienced previously. Instead 
of listening and reacting to an assignment, we collaboratively sought the unspoken opportunity that 
the brand porfolio had been missing. By addressing the Business Member as a consumer community 
seeking guidance on more than just product purchases, but alsoprofitability and margin growth, we 
created the means to achieving a more loyal Member who spent more, shopped more and promoted 
more. Leveraging the national strength of the MyCokeRewards program, we led a collaborative 
supplier partnership which developed ongoing programs with only one priority: our Members’ 
growth. The tactical components of the campaign followed strategy and optimized resources from 
each of the sponsors. The result was a 6% growth rate during a 2 year period where categories 
trended flat to base year performance. Most importantly, Sam’s not only retained their Business 
Member base, but drove expansion. 

My Coke Rewards Homepage Banner Ad (Post-Shop) CokeSolutions.com Homepage Business Member Banner Ad

Sparkling Summit 2013

Business Member Initiatives–Year 1
Facebook Ad and Membership Renewal Push

My Coke Rewards Homepage Banner Ad

Sam’sClub.com Click-N-Pull Banner Ad

Pinterest Pin Board

Sam’s Club Business Members

Extra profit
has never looked

this good.

For more information, Click Here!

Follow

mycoke
rewards

Facebook Offer Page

Twitter Page

Earn 500 My Coke Rewards when you renew your membership.

Business Member E-Blast

Pallet Wrap, Signage, Displays (During/Post-Shop–Repeat Sales)
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SHOPPER MARKETING – COCA COLA / SAM’S CLUB

MyCokeRewards Homepage Banner (Pre-Shop)

Sparkling Summit 2013

General Merchandise Initiatives
Employee Talker

Floor it!
Keeping our Coca-Cola® displays well 
stocked will have our Members  
racing to the register.
Loremipsum dolor sit amet. Consecter
adipiscing elit, sed diam non ummyne
nibh euis od tincid unt ut laoreetus edu
dolore mag na aliquamd erat volutum
pat. Ut wisi eni ad minim veniam, quisno
strud ercitation ullamcor per suscip
it lobortis nisl ut alp 
ex ea. Lorem ipsum
dolor sit ametadf
onsecter vemis
adipiscing elitu.

mycoke
rewards

Sam’s Club Cafe A-Frame

Pallet Wrap

For information on how to join the Sam’s Club My Coke Rewards
Program, please visit www.mycokerewards.com/samsclub

mycoke
rewards

Mom, keep your 
pit crew happy,
stock up now.

My Coke Rewards Homepage Banner Ad

Twitter Page

Sam’s Club A-Frame (During)Pallet Wrap, Signage, Displays (During / Post-Shop – Repeat Sales)

As a Coca-Cola racing program spokesperson, RCCO was 
able to leverage the personal brand equity of Danica into 
a marketing asset that Sam’s would then promote across 
beverage categories. Linking the purchases of Coke brand 
portolio products to the MyCokeRewards platform created 
frequency of purchases that led to incremental volume growth 
over category trend. This resulted in higher margins for the 
category, and increased loyalty behavior from the Member.
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SHOPPER MARKETING – COCA COLA / SAM’S CLUB

Pallet Wrap (During / Post-Shop – Repeat Sales)

Back Of The House – Associate Messaging 

Pallet Wrap, Signage, Displays (During/Post-Shop - Repeat Sales)
Remain In Place Through Drive Period
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Fire up  your Summer.

Grab a Coke®.
Make it a Meal.

Cook out. Chill out.
The surefire way to increase 
profits this Summer.

Grab a Coke®. Make it a Meal.

Things are Heating Up!

Be sure your customers are aware that King of the 

Grill, Troy Black and the Sam’s Club National BBQ 

Tour will be bistiorerio culpa ventiam ipi caborit 

accatio nsecus.Erspedi squidebis aut por aut viaut 

quas magnam nus a arit officabo. Soluptatur Obis 

tiorerio culpa ventiam ipicaborit accansecus.Erspedi 

squidebis aut por aut vit aut quas ma gnam nus a 

arit officabo. Solupta tur Obistiorerio culpa ventiam 

ipicaborit accatio nsecus. Erspdi squide por aut vit.

King of the Grill,  
Troy Black will demo  

pro BBQ tips.  
Plus, watch top  

talents face off in  
BBQ showdowns

Saturdays throughout  
the Summer.

The Sam’s Club National BBQ Tour is a perfect 
example of the ‘harmonic convergence’ 
between Consumer-Member audience 
‘enchantment’, brand usage occasions, 
spokesperson cred and personality, on-site 
Associate engagement, omnichannel media 
delivery and category performance. With Tour 
coverage hitting over 60% of Club locations, 
strategy was important, yes, but tactical 
precision for coordination of communications, 
materials, in-club media, recipe distribution, 
Associate information and 3rd party Tour 
management was tantamount to a successful 
program. RCCO not only worked directly with 
the Tour management team, but with Coke 
and Sam’s marketing and category merchants 
to ensure timely and relevant materials for 
each market and Club, including all display 
merchandising materials and instruction. Coke 
execeeded their growth goal for Coca-Cola trio 
during the Tour and became the ‘go-to’ partner 
for big events that would differentiate Sam’s 
from the marketplace. The Tour itself attracted 
over over 50,000 attendees.Banner (Pre-Shop / During)
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SHOPPER MARKETING – COCA COLA / SAM’S CLUB

Digital AdBanner – For Take-n-Bake Pizza Dangler

©2015 The Coca-Cola Company*Does not include tax, deposit or CRV, as applicable.

Pizza with all
 the extras.

$13.98*

• Large 16” Hot Bake Pizza – your choice of toppings  
• Cheesy breadsticks with marinara sauce  
• One half-dozen Chocolate Chunk cookies  
• 2-liter bottle Coca-Cola®  

Family Combo Pack

Pizza Bundle Dangler.indd   1 10/27/15   9:05 AM

While these examples of RCCO merchandising and promotional materials showcase both strategic and creative 
capabilities, focus on pizza if you will. At the time, Sam’s Club was one of the top 5 pizza volume retailers in the 
country. They were larger in volume than Papa John’s. RCCO and Coca-Cola were tasked to make the Sam’s pizza 
offer bigger, better and more relevant to the Member and to achieve growth objective that was believed to be 
impossible. After weeks of collaborating with Sam’s category leader, supplier partners, qual and quant Member 
and Market research, studies on signage, and message, the program tested in 6 midwestern clubs. Upon rollout, 
the full program generated an incremental multi-million dollars of growth in 6 short months ...and that was just 
for the beverages. Pizza sales were triple digit in some region and total club sales also benefited.
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Every year, RCCO and Coca-Cola developed an idea summit with 
an interactive and collaborative format, joining forces with Sam’s 
and Walmart key category and division leaders, including global 
sourcing, to identify opportunities where ideas could come to life 
to inspire shoppers, engage Associates and showcase creativity 
in the market. These are examples of that work which continued 
for over 5 years and through 3 different Joint Business Planning 
seasons. As a result, Coca-Cola became a strategic partner and 
one of only 10 CPG suppliers to have an ongoing Joint Business 
Planning role in their respective categories.

SHOPPER MARKETING – COCA COLA / SAM’S CLUB  

Banner

Graphic for Summer Promotion

Come inside
and see

 what’s cookin’!
Facebook Ad Stand Signage

Health & happiness
are impossible

without vitamin a.

Vitamin A saves lives.
An estimated 190 million children under fi ve suffer from vitamin A defi ciency, 

a major underlying cause of child mortality. With your help, 
we can reduce under-fi ve child mortality by about 24% in at-risk populations.

Be an angel. Make a difference. www.vitaminangels.org

SPONSER HERE

we can reduce under-fi ve child mortality by about 24% in at-risk populations.
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Freezer Door Cling (Inside Door) Pinterest Post Cling – During March Madness

Tastes so fresh*  
we put it next  

to the produce.
*Gently pasteurized
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SimplyLemonadeVaultDoorTst.indd   1 8/19/11   11:22 AM

SHOPPER MARKETING – COCA COLA / SAM’S CLUB  
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SHOPPER MARKETING – COCA COLA / WALMART  

Health & Wellness, now available in bottles and cans.

Health & Wellness. All day. All your life.

Cling

Now’s the time to take care of yourself.

Health & Wellness. All day. All your life.
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ClingStickers / Neck Hangers

Coca-Cola had been asked to demonstrate 
how best to communicate healthier lifestyles 
in an SKU-friendly way that presented product, 
package, and lifestyle occasions without 
‘yelling’ health. RCCO insight revealed that 
consumers shopped and used ‘healthier’ 
brands and products at a certain time of the 
day. This led to the thematic and visuals for the 
promotion. As a result, Simply and Minute Maid 
juice brands were named category captains 
and strategic partners for the juices group and 
expanded distribution across all Walmart Super 
Centers and Neighborhood Markets in the US.
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SHOPPER MARKETING – WHATABURGER RETAIL

Whataburger is a legacy QSR in the Southwest that is rapidly expanding its unit footprint into new markets nationwide.

In 2018, Whataburger reached out to RCCO to support their latest new business endeavor, the Whataburger Grocery 
business unit, tasked with bringing Whataburger’s beloved restaurant condiments to America’s store shelves. Our job 
has been to educate consumers and customers about Whataburger’s CPG products and the brand’s passionate pursuit 
of deliciousness. The overarching concept: Whataburger will do whatever it takes to “get it just right” by creating their 
own ketchups, mustards, and other CPG products. This campaign work brought new, relevant tactics to the shopper 
journey. Whataburger CPG distribution has now expanded beyond Texas into major grocery chains throughout the 
United States and Mexico.
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SHOPPER MARKETING – WHATABURGER RETAIL

Retailer Aisle Blade (During)

Ibotta – Mobile Ad (Pre-Shop) 

Retailer Coupon (Pre-Shop)
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SHOPPER MARKETING – WHATABURGER RETAIL

Whataburger Retail Unit – Drive-Thru Signage 
(Pre / Post Shop)

Whataburger Retail Unit – Bag Stuffer (Pre-Shop)

Whataburger Retail Unit – Window Cling (Pre / Post Shop)
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SHOPPER MARKETING – WHATABURGER RETAIL

T H E  S A U C Y  S T A N D - O U T  S E L L E R  Y O U  N E E D

F L A V O R S  T H A T  F E E L  L I K ED A Y  S T A R T E R  I N  A  B O X

T HE  H IGH -DEMAND WHATABURGER  BRE AKFAS T  IS  COMING  HOME

P R O D U C T  D E T A I L S

For more than 70 years, Whataburger has been putting smiles on faces with made-to-order goodness 

that you just can’t find anywhere else. We use the highest quality ingredients around and the product 

you see above is no exception. Today we proudly serve customers at more than 860 restaurants 

across 10 states and growing. And we’d be proud to partner with you to deliver the flavors our fans 

know and crave. 

Q U A L I T Y  S I N C E  1 9 5 0

@C O N T A C T  Y O U R  S A L E S  R E P  A T

1 2 / 1 6 . 5  o z  b o t t l e s  p e r  c a s e

U P C  #  ( n o t  b a r c o d e )

S H E L F  L I F E

P R O D U C T  D I M E N S I O N S

C A S E  D I M E N S I O N S

PA L L E T  ( T i e  x  H i g h )

I N N E R  P A C K  D E S C R I P T I O N

WBHQ.COMWBRETAIL

8 5 1 9 5 3 0 0 5 2 8 0

1 5  x  6

2 1 0  D a y s

SPREAD YOUR WINGS
WITH LOTS OF FLAVOR
Dinnertime need a little something? Give it a lot of something with the zesty 

goodness of Whataburger Buffalo Sauce kick. This wonder was crafted to top our 

Buffalo Ranch Chicken Strip Sandwich—which tastes as amazing as it sounds. 

Great on chicken, beef, veggies and more. Your consumers will stampede for this 

Whataburger Signature Sauce.

6 . 5 2 3  X  3 . 2 6 7  X  2 . 2 6 6

7. 3 1 2 5 "  X  1 3 . 7 5 "  X  7. 3 7 5

Sales Sheets – Front Sales Sheets – Back

Due to the success of its grocery business Whataburger is expanding its CPG retail offerings.

Sales Sheets – Front
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SHOPPER MARKETING – BLUE BELL CREAMERIES

Freezer Door Cling 
(During / Post-Shop – Repeat Sale)

ISB Insert – New Market (Pre-Shop)

If you want ice cream this good, 
ask Grandma to make it.

Look for the Girl and her cow on the outside 
and the best tasting ice cream in the country on the inside.

(08/11)

MANUFACTURER'S COUPON               EXPIRES NOVEMBER 30, 2011

on the purchase of
any two Blue Bell® 
Take Home Snacks
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(08/11)

MANUFACTURER'S COUPON              EXPIRES NOVEMBER 30, 2011

on the purchase of
any four Blue Bell® 
Pint flavors
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(08/11)

MANUFACTURER'S COUPON               EXPIRES NOVEMBER 30, 2011

on the purchase of
any Blue Bell® 
Half Gallon flavor

Save 75¢
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BlueBellDenver10pt5x11insert2Outlined.indd   1 8/2/11   5:44 PM
BlueBellDenver10pt5x11insert2Outlined.indd   2 8/2/11   5:44 PM

RCCO began working with legacy Blue Bell Creameries in 2006, a year shy of their 100-year history. The small creamery has long 
been noteworthy for its high-quality ice cream and its years of iconic home-spun advertising. RCCO has helped Blue Bell leap from 
a small local creamery to America’s favorite vanilla ice cream, with continued growth across 23 states through effective shopper 
marketing, branding, and advertising support. 
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CREATIVE THINKING & DESIGN – BLUE BELL CREAMERIES

Pinterest Recipe – Click To Play

Broadcast 

To learn about Blue Bell flavors and download discount coupons join the Blue Bell Country Club at www.bluebell.com

Blue Bell® ice cream tastes just the way it did in 1907.
Homemade flavor that only comes from fresh milk and cream, 

home-baked goodies and the season’s best fruits & nuts. 
Close your eyes and savor a bite. Let the homemade taste 

of Blue Bell® ice cream take you back to the good old days. 
Today, our trucks are bigger but we still deliver each full half gallon 

carton to a store freezer near you, but we have bigger trucks.

Yessir, cream does rise to the top.

Food Magazine AdBlue Bell Website
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SHOPPER MARKETING & DESIGN CASE STUDY – SYSCO

The Assignment 
Sysco scored big when it was named the official food service partner of the Houston Host Committee for  
Super Bowl LI. They came to RCCO to maximize this opportunity and we responded by building Sysco’s most 
prominent brand campaign and largest promotion to date, connecting them with their customers, associates,  
and suppliers through the excitement of football’s crowning event.

The Solution
RCCO created, designed, and  
programmed a responsive mobile-first 
microsite to launch The Greatest GameTM, 
delivering a customized, content-rich 
experience–in four languages–to all 
registered Sysco participants in the  
US and Canada. 
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SHOPPER MARKETING & DESIGN CASE STUDY – SYSCO

The Solution
The Greatest Game by Sysco® was more than a mobile-first game. It demonstrated the tie between football and 
seasonal favorite foods, and built on the fervor for winning seats to Super Bowl LI through increased Sysco sales.

To publicly demonstrate Sysco’s excitement and commitment to the game, we wrapped the Houston corporate 
office with bold signage and transformed their skybridge into a lifelike football field.

Promotional Signage
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SHOPPER MARKETING & DESIGN CASE STUDY – SYSCO

Promotional Tool Kit Promotional Elevator Messaging Promotional Signage 

The Solution
We designed Coaches Kits and Locker Room Kits for Sysco associates. Both included The Greatest 
Game wearables, key informational pieces and fun game gear. Sysco associates hand-delivered 
8-page printed Playbooks to customers with details on how to play the game. This kicked off 
additional anticipation and excitement about new sales resources and tools.
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SHOPPER MARKETING & DESIGN CASE STUDY – SYSCO

The Results
The microsite and game generated a record count of more than 96,000 
registrations, an all-time high participation rate for any Sysco promotion 
launched to date.

By generating more than 101,460 sessions and 590,891 page views, users
took advantage of the full capabilities of the site, with more than 2,472 hits to 
the “Playbook” archive section and 1,000+ emails/downloads of the various tips, 
product catalogs, videos, and other resources.

The promotion was well received, with 69% of surveyed Sysco Associates rating 
The Greatest Game as “better” or “much better” than the company’s previous 
promotional programs. In addition, 73% of Associates found the marketing, 
operational/culinary tips and videos helpful in growing their business.
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CREATIVE THINKING & DESIGN CASE STUDY – SYSCO

Sysco was looking to reinvigorate its brand from being “just a food distributor” to an image as a passionate partner committed to 
the success of every customer, supplier, community, and partner. So they reached out to RCCO to help them make the big move. 
We jumped right in, got involved with top management, customers, suppliers, and the sales force on processes, then hit a home 
run with new positioning: Sysco–At the heart of food and service. This simple statement focuses on Sysco’s brand purpose and 
quickly became a recipe for growth, helping this Fortune 100 company deliver a sustained 36%+ annual growth to become the 
largest food distributor in the nation.



23

DESIGN SOLUTIONS – ARMED FORCES ENTERTAINMENT (AFE)

We have worked with Armed Forces Entertainment for 20 years and well understand 
the mission: To provide free entertainment to U.S. military personnel and their families 
overseas. AFE stages 600+ morale-boosting shows annually for 400,000+ service 
members stationed outside the continental United States. 

Website Social Media Content
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DESIGN SOLUTIONS – ARMED FORCES ENTERTAINMENT (AFE)

Branding T-Shirt 

Branding Caps Branding Giveaways

Branding Brochure For Talent
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RCCO – PRODUCTION MANAGEMENT & FULFILLMENT 

For over 35 years, RCCO has become experts in printing and fulfillment. With our attention to 
detail, we have the expertise, ability and organizational skills necessary to manage collateral 
printing, as well as promotional item production.

- We have established relationships with a wide variety of reputable and reliable vendors.

- We stay closely involved with vendors through all facets of production.

- We provide updates to client throughout the different phases of production.

- Press proofs and pre-production samples are thoroughly inspected by our team.

- ��Steps are taken to ensure the most secure and economical methods for packaging  
and fullment to get products to final destination.
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Return On Ideas

FOR MORE INFORMATION:

MARCOS HERNANDEZ
PRESIDENT/MANAGING PARTNER 

MARCOS@RC-CO.COM 
210-422-8397


